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http://abs.pca.org/ Photo: Dan Cole, Absaroka Region 

Therapy 

When Social–Distancing has you at your wit’s end, remember simple things that bring a smile to your face 

and lift your spirits.  Hop into your Porsche and explore the back roads of the Absaroka Region that are right in 

our own backyard.  Smell fresh air, enjoy a view of distant snowcapped mountains, watch deer and antelope 

play, listen to mechanical noise, take a deep breath, and all will be right in the world for the moment.   

Life is slowly getting back to normal.  We are once again going on drives together, laughing and sharing a deli-

cious meal somewhere in our great state and region. 

It’s not the cars…. It’s the people 
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2020—2022 ABSAROKA OFFICERS / BOARD IN-HOUSE BUSINESS 

 Lynnsey Slanina, President 
E-mail: ldslanina@gmail.com 

Phone: 406.860.0984 

1984 928 S 

EDITORIAL POLICY 
The views or comments expressed in the Absaroka Arrow news-
letter are not necessarily those of the Porsche Club of America or 
the Absaroka Region. Absaroka Arrow is published six (6) times a 
year expressly for the information and entertainment of the Por-
sche Club of America - Absaroka Region, its members and sup-
porters. Absaroka Arrow assumes no responsibility for any sub-
missions. All submissions become property of Absaroka Arrow 
unless other arrangements are made with the editor and presi-
dent. Reprints from this Newsletter are not permitted without prior 
permission from the Editor.  
 
Send editorial submissions to: Dan Cole 
Phone: 406.534.3152 
E-mail: daniel_g_cole@hotmail.com 
 
Publication dates: 6 times a year 
Jan/Feb, Mar/Apr, May/Jun, Jul/Aug, Sep/Oct, Nov/Dec. 
 
The latest Absaroka Arrow and the archived back issues are avail-
able on the Absaroka website. 

 

ADVERTISING RATES 
For advertising information, please contact Dan Cole at:  
Daniel_g_cole@hotmail.com 
Full page $75,  
Half page $45,  
Quarter page $25,  
Business Card $10.  Pricing is per issue 

 

CLASSIFIED ADS 
Classified ads are posted in the Absaroka Arrow and the ABS/
PCA website. Submit your text and photo (if desired) by email to: 
Dan Cole at: daniel_g_cole@hotmail.com.  
 
Submit by the 1st of the month prior to the publication month. The 
editor reserves the right to edit the ad if it is over 40 words. The ad 
is free to members. 
 

ABS/PCA WEBSITE 
http://abs.pca.org/ 

 

ABS/PCA MAILING ADDRESS 
President 
Absaroka Region of Porsche Club of America 
3822 Us Highway 310 
Edgar, MT, 59026 
 

PORSCHE LEGAL 
Dr. Ing. h.c. F. Porsche AG is the owner of numerous trademarks, both registered and unregistered, 

including without limitation the Porsche Crest®, Porsche®, Boxster®, Carrera®, Cayenne®, Cayman™, 

Panamera®, Tiptronic®, VarioCam®, PCM®, 911®, 4S®, FOUR, UNCOMPROMISED.SM and the model 

numbers and distinctive shapes of the Porsche automobiles such as, the federally registered 911 and 

Boxster automobiles in the United States. The third party trademarks contained herein are the proper-

ties of their respective owners. Specifications, performance standards, standard equipment, options, 

and other elements shown are subject to change without notice. Some options may be unavailable 

when a car is built. Some vehicles may be shown with non-U.S. equipment. Please ask your dealer for 

advice concerning the current availability of options and verify the optional equipment that you ordered. 

Porsche recommends seat belt usage and observance of traffic laws at all times. 

 Rick Brookshier, Vice President 
E-mail: Kathy.Brookshier@gmail.com 

Phone: 406.670.5205 

1974 914 2.0 

 Jo Pintz-Cole, Secretary 
E-mail: pintzcole@bresnan.net 

Phone: 406.534.3152 

2001 Boxster S 

 Stephanie Haider, Treasurer 
E-mail: snowgse@bresnan.net 

Phone: 406.672.4815 

1991 911 Cabriolet 

v Dan Cole, Editor  
E-mail: Daniel_G_Cole@hotmail.com 

Phone: 208.859.4608 

2001 Boxster S 

 Peter Spencer, PCA Zone 14 Rep 
Email: pspencer@restaurex.ca 

mailto:Pintzcole@bresnan.net
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President’s Message—Red Lines 
 

Lynnsey Slanina — President Absaroka Region 

Guten Tag, Absarokians! 

Can you believe that it is already September?  

That means it should be time for Oktoberfests 

around the world!  But, due to Covid-19, most, if 

not all Oktoberfest celebrations have been can-

celled.   

I would like to still have an Oktoberfest!  I think 

we need to do an online Oktoberfest event! You 

know, where we all get together in a Zoom room 

and toast to our friends and cars virtually, and 

just catch up with everyone.  Let’s plan on the 

last weekend in September—Let me know if Sat-

urday (26th) or Sunday (27th) works better for 

you!   

Dirndls and Leiderhosen optional!!! 

The end of September will be upon us in no 

time: I think the last time I looked it was the be-

ginning of August and we were throwing around 

the idea of a drive.  That drive did happen, kind 

of last minute we did the Red Lodge-Cooke City

-Chief Joseph Loop. We had six cars in attend-

ance, with nine people.  Thank you to Buddy and 

Judy for allowing us to stop at their house in Red 

Lodge and thank 

you to Jim Grace for suggesting we eat at Bunz 

N Beds in Cooke City.  It was an incredibly fun 

drive with lots of big Montana scenery and plen-

ty of space for social distancing. 

I have been keeping up with the newest PCA 

guidelines regarding our get-togethers: It is still 

vital that we all follow state and national regula-

tions when planning our current events.  As the 

head of Oktoberfest in Germany said about the 

event itself: 

“It is a work of art that can be done completely, 

or not at all.” –Weisn boss Clemens Baumgärt-

ner 

This is a sentiment that all in the executive coun-

cil have agreed with.  Thus, our decision to can-

cel our All-European Car Show, and the hesitan-

cy to engage in group gatherings in-person as we 

have always done.  I am sorry for the lack of 

events, but your safety is important to me.  

That makes the few times we have gotten togeth-

er that much 

sweeter! 

Until next time, 
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Editor’s Message  
 

Dan Cole 

Where is the time going? Here it is, another issue 

to produce, and again I’m not ready. It seems 

when we as a club are packed full of activities I 

seem to get it all done. However with the lull 

from the COVID situation, things just don’t seem 

as urgent. 

Unfortunately I’m seeing it in the quality of issue 

I’m producing. The attainment of content is chal-

lenging because activities are less all across PCA, 

it’s not just here locally. 

In this issue we have a report on our recent club 

drive to Cooke City, Montana. It was a great 

event and Lynnsey and team did a wonderful job 

planning it. The day was a perfect example of a 

less-is-more event. I’d settle for that anytime. 

The PCA National Awards were recently an-

nounced via a live stream on YouTube. We did 

well winning both the best cover and newsletter 

prizes for our region size. My goal as editor has 

always been to win the overall Betty Jo Turner 

Newsletter Award, but after looking at the grades, 

the things we got dinged on (no list of commit-

tees, too much filler rather than member-

submitted content), and the overall production of 

the newsletter, I don’t think a little region like 

ours can ever compete. I tip my editor hat to the 

winners. Their respective editors really are doing 

a great job! 

Actually, since Jo and I started our stint as news-

letter editors we’ve had a pretty good run of class 

victories. Jo has won 1 first, 2 seconds, and 1 

third. I have won 2 firsts, and 3 second places. 

We’re both pretty proud of that. 

A final item for the newsletter; I’m not going to 

publish photos of our members any longer until 

the COVID thing subsides. I am however still go-

ing to take pictures of your smiling faces! It 

seems people pictures are causing a stir amongst 

other PCA members who ask why Absaroka 

members aren’t wearing masks, etc, etc. We have 

been abiding by the current local regulations for 

our area. Regulations vary all over the country. So 

to throw our hard working president some shade, 

I’m going to hold off.  She just doesn’t need the 

added headache. 

Stay safe, healthy and enjoy our open roads in 

your Porsche. 
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Join Us for   

Breakfast 

Don’t be shy, please join us! 

Please join us for a cup of coffee, a hearty breakfast, or even a Laurel 

Golf Club Bloody Mary at the Laurel Golf Club’s Restaurant! Their dining 

room offers the best breakfast selection in Laurel and lots of space for 

our members. 

 

For breakfast they have a Breakfast Burrito, Eggs Benedict, Pancakes, 

Waffles, and much more.   

 

Every second Saturday, rain, sleet, snow, or sunshine, the Absaroka Re-

gion meets for breakfast, and you are welcome!  

 

Join us at: 

1020 Golf Course Road, 

Laurel, Montana  59044 

 

We meet at 9:00 AM, for good food and spirited conversation. It’s a 

great opportunity to meet other club members, look at an ever-

changing collection of Porsches, and enjoy a tasty meal. It is also a very 

good reason to get out of bed on a Saturday morning and meet the 

folks before tackling the honey-do list!  
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A Picture Perfect Day! 

Stephanie and Nina 

Jim a& Karen Grace, Judy Kastrop 
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A line of Absaroka Region Porsches at Dead Indian Summit—Lynnsey Slanina 

Jim & Karen Grace 

President Lynnsey Slanina and Anthony Wain 
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BUYING A USED PORSCHE 356 
By Bill Witcher 

(originally published in Absaroka Arrow, July 1987) 

Although I don’t pretend to be an authority on 

this subject, I have spent a lot of time answering 

ads and have gained some insight into what the 

market has to offer.  The terms used in many ads 

are most interesting and subject to interpretation.  

Many articles have been written on how certain 

terms must be interpreted, but here is my entry 

into that “Dictionary” and cautions for the poten-

tial buyer.  Much of what follows applies to any 

Porsche or Sports Car. 

RESTORED  A subjective term at best.  The def-

inition of Subjective gives the best insight into 

what [the] word “restored” might mean.  Subjec-

tive—proceeding from or taking place within an 

individual’s mind and unaffected by the outside 

world.   

FRESHLY PAINTED  A freshly painted car with 

little or no attention to other details often covers 

a multitude of sins.  Look for a car that was 

painted one or more years ago.  Rust can’t be 

stopped easily and it will reappear through new 

paint. 

NEVER DRIVEN IN THE RAIN  First see if it 

will even run.  Was it parked in the rain? Why 

this term is even used beats me since washing a 

car can get water into rust traps easier than rain. 

ABSOLUTELY NO RUST  Unless this is a full 

concours restoration with the trophies to back it 

up, this phrase is doubtful.  Look under doorsill 

rubber, under carpets, battery area, but don’t let 

this stop the purchase.  Small rust areas can be 

fixed (not cheaply), but, if you expect to find a 

perfect car, plan to pay for it. 

CALIFORNIA CAR Having lived there and 

owned sports cars this is again a subjective term.  

Cars near the ocean get rust pits on the chrome 

window frames that are expensive to refinish or 

replace.  Cars here are also driven and driven all 

year at least in their early life.  Many have been 

raced, wrecked or otherwise subjected to what 

sports cars are meant to endure.  This is often a 

term used to justify a “price”.  Many are con-

vinced, at least in some areas, that California cars 

are more expensive or bring a better price.  Usu-

ally wrong, since there are more cars there and 

pricing is more competitive.  Look at LA Times, 

not the show cars in the Pano ads. 

FOR THE SERIOUS INVESTOR  Words simi-

lar to this scare me to death.  I answered an ad for 

a 1960 Roadster.  The fellow said he had owned 

6 or 7 Porsches and this was the best one he had 

ever owned.  The picture that followed was of a 

Coupe. 

PRICING  I use CPI (Cars of Particular Interest), 

but there are other guides, the Pano or the 356 
Registry, are all good sources for what the asking 
prices are.  There are still bargains out there, but 

don’t expect to steal it.  I use the rule of what it’s 
worth to me, not what the owner thinks it’s 
worth.  There are many “fairly” priced cars on 

the market, but do your homework in the case of 
a 356, you are buying the body more than the 
mechanicals.  Mechanicals can be fixed cheaper 

than bodies can be repaired.  The opposite is of-
ten true for most 911s. 

 

Editor’s Note: Thank you to Lynnsey for  re-
submitting this article from our late member Bill 

Witcher. Bill lived here in Billings, was a 356 
guy, he designed our original logo, and is who 
our award is named after at the All Euro Car 

Show. While the price of 356’s has risen, Bill’s 
opinions here are still relevant when buying a 
used Porsche. Enjoy.—Dan 
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It’s fun to make up new words. 

AB*SA*RO*KI*AN 

It sort of rolls off ones tongue like a Porsh-uh off 

a Zuffenhausen assembly line; slowly, carefully 

and well done.  The word can also be custom-

ized, like the car, to fit the needs of the pro-

nouncer.  By simply changing the accent from 

one two letter syllable to another, the word-user 

has a new sound.  Notice that all sounds are gut-

tural, another important consideration in choos-

ing a Porscha word. 

When Bob Jam received the Absaroka Region 

Charter from Mick Williams and Don Murray, 

he was asked why the name Absaroka had been 

selected.  True to his style, he mumbled some-

thing about actuary tables (he’s an insurance 

man) and being first in the regional listing, al-

phabetically.  The true story needs to be told; the 

public demands and indeed has a right to know.  

The facts can no longer be suppressed; so, in 

spite of possible reprisals, this reporter has de-

cided to tell it like it truly is. 

ABSAROKA:  Actually, it is not a new word at 
all.  No, it comes from the Latin “absarokus”, 
which comes from the Egyptian hieroglyphic: 

 

Which comes from the Ampheric: 

 

 

 

I can hear you all now.  What’s he know?  I 

wouldn’t blame you if you all stopped reading 

right now; if you already haven’t.  You’re all 

probably saying, “He’s no Roads [sic] Scholar, 

how could he have possibly broken the code?” I 

confess; I had help.  The Translexicon, Model # 

59102, as produced by PDP, F.O.B. Zell-am-

See, did most of the groundwork.  That’s the key 

to the puzzle; good groundwork.  The Translexi-

con, once the necessary information was fed into 

it, spat out the answer in a matter of centons.  

Now, if I could only remember the question. 

Oh yes!  The word is obviously a verb.  It shows 

action, as befits all Poorcsha Regions.  But is 
also unique to our area because, you see, Absa-
roka means “to absork”.  Now, for those of you 

who are still in the dark as to its meaning, I’ll 
use it in a sentence.  “To drive around this town 
safely, your Portcha needs good shock absork-

ers.” As previously mentioned, good ground 
work is important; and, that’s exactly  

 

Editor’s Note. Dr . H.C. Kayser  was our  sec-
ond Region President and a charter member.  He 

moved to the Seattle area shortly there after and 
was replaced by Doug Jenkins who you may 
have met at the last All Euro Car Show. This 
article is from one of the first issues of the Absa-

roka Arrow.  Thank you to Lynnsey for typing it 
up so it can be shared.—Dan 
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ACHTUNG! ALLES ABSAROKIANS 
 

H.C. Kayser’s President’s Message 

January 1979 Absaroka Arrow 
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ABSAROKA — Sponsors 
Please give them your support 

 Napa  Underriner Motors 

 Krueger & Company  MARS of Billings 

 Dana Motors  Pedros Garage 

ABSAROKA — Committee Reports 
Updates 

 Board of Directors  Nothing to Report 

 All Euro Car Show  Nothing to Report 

ABSAROKA — CALENDAR OF EVENTS 

ABSAROKA REGION EVENTS — 2020 

SEPTEMBER 

8 Billings Breakfast Club — Laurel Golf Club, Laurel, MT 

OCTOBER 

10 Billings Breakfast Club — Laurel Golf Club, Laurel, MT 

NOVEMBER  

14 Billings Breakfast Club — Laurel Golf Club, Laurel, MT 

DECEMBER  

12 Billings Breakfast Club — Laurel Golf Club, Laurel, MT 

NATIONAL PCA EVENTS — 2020 

SEPTEMBER  

9/16—9/19 PCA Treffen, The Greenbrier, White Sulphur Springs, WV 
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Absaroka Membership Updates 
MARCH — APRIL RENEWALS 

Primary Members/Associate/Total: 51/38/89  

New Members: 0  

Renewals  (YEARS): 6 Tom & Patricia Agnew (10), Eric Hart (2), Buddy & Judy 

Kastrop (3), Tim Sherry & Allie Gramm (2), Yvonne & Eric 

Stevens (2), Dennis & Sandra Zeiler (35) 

Transfers (In/Out): 0  

Non Renewals: 1 Scott Mattison 

Test Drive: 0  

PCA Juniors 8  

  If you don’t see your spouse you need to add them as an 

associate member 

Absaroka Classifieds & Goodie Store 

For Sale  

 Absaroka Lapel Pins are still available from Stephanie Haider.  

Price is $5.00 Almost gone! 

Email: snowgse@bresnan.net 

Phone: 406.672.4815 

 Absaroka 40th Anniversary German Beer Steins are still available from Stephanie Haider. 

Price is $25.00 Almost gone!!! 

Email: snowgse@bresnan.net 

Phone: 406.672.4815 

 Absaroka Logo Gear is always available by calling ACES in Billings. You can get anything 

in their catalog with our Absaroka Region logo custom embroidered. Find something in 

the catalog, give them a call, mention Absaroka Porsche Club. Delivery is usually a few 

weeks. Website: https://acesmt.com/  

ACES — All Color Embroidery Services 

Email: orders@acesmt.com 

Phone: 406.652.5587  

tel:406-652-5587
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